Young
Audiences
Arts for

Learning
Oregon & SW Washington

Young Audiences is
the region’s leading
source of varied
arts in education

programs and services.
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programs
were provided to
more than

224 schools

88% of Young
Audiences funds
went directly to

programs that

benefit children.

93,000 students
engaged in
authentic
performances,
creative residencies

and workshops.




We continue to
significantly close
the gap between
those who have
access to arts and

aligned educational
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A Letter from
TZ EM@& Directer

It is truly an honor to begin my tenure as Young
Audiences Executive Director. I am humbled by the
responsibility, excited by the opportunity and mindful
that I am directing an organization that for 54 years has
provided generations of children with opportunities to
engage in high quality art experiences with professional
artists. I am dedicated to strengthening our core program
base, building our integrated arts and professional development programs, and bringing our
varied residency offerings to summer and out of school times.

I bring to Young Audiences a lifetime commitment to children, the arts and education.
As an educator, I deeply understand the role the arts play in nurturing creativity, building
cultural awareness and understanding, and enhancing the development of children’s learning
and life skills. I value the opportunity to work with our dedicated board, funders, staff,
artists and volunteers to close the gap between children who experience rich and engaging
arts programs and those who do not.

Young Audiences of Oregon, Inc. has, with support and involvement of its donors,
volunteers and the national YA organization, advanced the artistic and educational
development of children by building bridges between artists, arts organizations and
education. I look forward to continuing and extending YA’s mission and past success in
partnership with those that share our passion for arts, education, and children.

On behalf of our Board and staff, I would like to thank all of you for making a real
and positive difference in the quality of life for thousands of children across Oregon and SW
Washington over the past year through Young Audiences’

e Full-scale implementation of the i3 Innovation in Education
program in the Beaverton School District

¢ Growing collaboration with The Right Brain Initiative as its
implementation partner

¢ Implementation of the Board’s business and strategic plans

e Improvement of financial systems that promote progress
monitoring through advanced accounting procedures

¢ Growth in the Run For The Arts program

¢ Increased success of core arts in education programs

I look forward to our continued work on behalf of children, the arts and education.
I know that, together, we can significantly improve the lives and education of children
throughout Oregon and SW Washington.

Sincerely,

o~

Denis Hickey
Young Audiences of Oregon, Inc.
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up to $999
Marc Alexander
- Betty Balmer
« Phillip & Julie
Beyl - J. Craig

Boretz « Glynda
Brockhoff « Mr. &
Mrs. Andy Burns
« Jamie & Julie
Cody + Bob &
Karen Dernedde -
Julie Emry &
David Dougherty
» Gale H. Elkins
* Mary McKin-
ney Ezell & Flay
Ezell Fund of
%l(/ /’/l[&ffé/” the Wentworth
Foundation -
Chris Gunderson
« Brian Joelson

Young Audiences’ accomplishments over the past year were

made possible by the continued commitment and active involvement * Dr. Marvin A.
Kaiser « William
of hundreds of donors, volunteers and supporters. Young Audiences & Margo McK-

i « Nath
relies on the support of foundations, individuals and corporations that inney s vatan

Family Charitable

share our heartfelt commitment to improving the lives and educational Fund of The Or-
egon Community
opportunities for every child. We are sincerely grateful to each of our Foundation « Paul
. i ) O'Brien « Art &
dedicated and loyal supporters for their trust, involvement and generous Meredith Olm-
commitment to helping us fulfill our mission. Together, we have indeed stead + Barbara
W. Radler « Keith
made a real and tangible difference for thousands of individual students, Ristau « Rex Ritter

«Erik & Leslie Ru-
nyan <Katherine

J. Schroeder <John

& Karen Spencer ¢
Eric A. Sporre s _
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up to $499
Ken & Jill Abere «

Chana Andler -
Alexander P. Asai
* Dr. & Mrs.
James Asaph ¢
Apsler Fund of
The Oregon Com-
munity Founda-
tion « Krista Bailey
« Karin Barber -
Brooke Barclay «

artists and organizations across Oregon and SW Washington.




Catherine A. Batty
« Edward & Penny
Beinart « Todd &
Joan Berinstein »
Mr. Ernie Bloch,
(I« Mr. & Mrs.
Ralph Bolliger «
Carl Borgwardt «
- Kathleen Bristow
+ Neal Brown «
Robert & Beverly
Bruno « Larry &
Jan Bruton ¢ John
Burns « Jennifer
Burton « Jason

& Alice Busch -
Scott Cameron &
Peggy Maguire
*Joel & Debra
Carey + Bruce &
Beth Carpenter ¢
Tanya Chaplin
Jon & Arlene
Clemens « Kath-
ryn Coffel - David
& Ann Marie
Coghill « Ralph
Cohen & Alice
Bergman « Ma-
ribeth Collins «
Nancy Collins -
Jerry Colonna »
Linda Cook « Les-
lie Copland -
Jason & Gina
Cowley - Linda
Czopek « Kari
Dean - Niel
DePonte « Bart &
Suzanne Desteph-
ano - Catherine
Diamond « Carol
Dillon & Steve
Wheeler « Lisa
Dixon ¢ Johnny
Dooney « Mar-
ron A. Dooney «
Maureen Dooney
« Patrick Dooney
« Shawny Dooney
» John & Nada
Down - Jacey
Draper « Gary
Duffy « Erceg Re-
vocable Trust «
Alan L. Federici

« Sarah Ferguson

% INE Matter

Today, the most essential K-12 resources are directed toward a
narrow bandwidth of core literacy (reading, writing and mathematics) and
away from the broader Liberal Arts and Humanities programs many of
us experienced as children. Higher levels of accountability (standardized
test results) in these subject areas are the driving forces behind most
instructional decisions in our schools and districts. Teachers today are
hard-pressed to provide adequate instructional time in the sciences, health,
physical education, music or the arts. Young Audiences’ mission to enhance
children’s learning by providing arts education and arts programming has

never been more relevant and its work never more important than today.




IVt IVE D

The past year was an eventful one for Young Audiences of Oregon, Inc.,
and we can be pleased with our accomplishments and successes. We continue
to make a significant impact on closing the gap between those who have arts
opportunities and aligned educational experiences and those who do not. Our
residencies continue to grow and improve, our partnerships with Beaverton
School District and The Right Brain Initiative are producing fabulous results
for children and Young Audiences core programs, especially the Run For The
Arts, are reaching thousands of children and hundreds of schools annually.

Our Lrograms M pM/wﬁf/%;f

Young Audiences continues to further develop and enhance its core
programs, especially residencies. A residency is a sequential series of classroom
visits by a professional artist or arts group designed to help students gain
proficiency in a particular art form by immersing them in a long-term, creative
experience. Through our partnerships with The Right Brain Initiative and the
Beaverton School District we are now offering the community three different
types of residencies.

A Young Audiences Residency targets a specific
Young art form. These residencies are solely about the
Audiences arts and their main target is the development of
arts knowledge, skills and understanding in a
Orozon & SW Washington  VaT1€LY Of forms (e.g., visual and performing arts)
and creating original art pieces.

In partnership with the Beaverton School District,

Arts for Young Audiences, Inc., WestEd, and the University of

Learning Washington we have launched a five-year, $5,000,000

Investing in Innovation (i3) research project. The Arts

for Learning (A4L) program targets increased literacy achievement through the

power of arts integration into core literacy subjects (e.g., reading and writing).

A4L residencies have been developed to promote achievement and foster

21st century skills such as creative and critical thinking, problem-solving,
collaboration and communication.

Young Audiences has been the Implementation
Partner to The Right Brain Initiative (RBI) since it
was established in 2007. The RBI residency targets
21st century skills development by embedding math,

INITIATIVE

science, reading, and social sciences with quality art experiences through
integrated units of study.

All of these residencies, though different, use the power of the arts to
transform learning and to inspire creativity and innovation. Young Audiences
is proud to be the only arts education organization in the region to offer such a
wide variety of residency options to schools and teachers.
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Students “Run For The Arts” with actors from Imago Theatre Company

Run For TZ Arts

Young Audiences facilitates The Run For The Arts Program to support

schools in raising funds dedicated to the arts. It is an annual jog-a-thon conducted
by individual schools throughout Oregon & SW Washington and coordinated by
Young Audiences. Students secure pledges for laps run, earn points, win prizes
and raise funds to ensure the arts are present in their school. Each school keeps
the money they raise in their Run For The Arts account to use at any time for
arts programming. These funds make it possible for educators to bring artists
and art organizations into their schools and classrooms. Funds may also be used
to pay for field trips to see performances and exhibitions and/or purchase art
supplies.

In the 2010-2011 school year, nearly 22,000 students in 82 schools from
13 different school districts in 6 counties participated in the Run, generating
over $730,000 for art programs in area schools. The 2010 Run was the most
successful in years, generating the bulk of funding for arts education programs

in area schools.

How Run For The Arts Works 7N

J .
-—\\ /// Schools choose the Kids do
arts programs .
” - 7 they want. A RT!
Young
Audiences
provides
structure Kids run
and laps.
support for
schools
offering
the run.
Kids get Schools keep their money in their
ledges. RFA Accounts to use at any time
pledg for Arts Programs




Foranciali

Over the past year, Young Audiences has implemented a strategic
approach to improve and refine its accounting practices and processing
structures. These newly implemented procedures and protocols have fostered
improved budgetary progress monitoring, an enhanced data analysis system
and increased efficiency. The net result is an overall improved financial picture
for the organization.

Young Audiences is committed to continued financial improvement
through better management of the budgetary and accounting processes,
cultivation of new individual donors and increased program revenues through

new offerings.

ToraL ExpPENsES $1,480,393

Programing
$1,304,07 (88%)

Administration
$70,060 (5%)

Fund Raising
$106,261 (7%)

ToraL REVENUES $1,565,028
Other (Including in-kind contributions) Individuals
$42.397 (3%) $93,032 (6%)
Non Run Schools

$417,802 (27%)

Government and Non-
Profit Organizations
$11,517 (1%)

Corporations
$37,585 (2%)

Run For The Arts
$740,370 (47%)

Foundations
$222.,325 (14%)
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Scott » Joan &
John Shipley -
Siltronic Cor-
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Susan Stratton ¢
Dan Sullivan «
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& Kim Swear-
ingen « George
Taylor < John &
Karen Thomp-
son « Kelsey
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+ Kenny Van-
Dyke « Deborah
Vaughn « Ken-
neth Vigil « Nor-
ma V. Vincent

- Kate Wagle «
Tricia Weaver

« Scott Welch -
Matt Wellman -
Joseph L. White
«Ben & Elaine
Whiteley « An-
thony Wilcox ¢
Curt Willener
*Lee & Ellen
Wood «




2072 AND BEYOND

Young Audiences is excited about a future full of promise. We've defined a new vision that
works toward assuring each child in Oregon and SW Washington has access to varied and engaging
arts opportunities. It is a time of challenge indeed, yet it is also a time of great opportunity and renewal

for Young Audiences.

It is time to reconnect with our
community: funders, volunteers, artists, art
organizations, supporters and educators to
address the arts education gap. Together, we
must create opportunities to engage children in
quality arts learning experiences that nurture
creativity, build cultural understanding and
enhance the development of their learning and
life skills. Our aim is clear - to put student
needs (academic, social and emotional) at the
center of our work, and in doing so, help each
child realize their fullest potential as a lifelong

and active learner.

TOGETHER WE HAVE THE POWER TO REALIZE OUR DREAM OF EVERY CHILD BEING

%7%/ We/ Mm%/@ the foture.



WE CANNOT SOLVE
OUR PROBLEMS WITH
THE SAME THINKING
WE USED WHEN WE
CREATED THEM.

~ Albert Einstein

Our QWM Loncss /M@é Jt /4% pﬂjj%/

Hedinger Family Foundation ® The Collins Foundation ® Regional Arts & Culture Council,
including support from the City of Portland, Metro, and Clackamas, Multnomah and Washington
counties

Dizzy Feet Foundation ® Far West Fibers, Inc. ® Fred Meyer fund of the Kroger Co. Foundation
Gorge Community Foundation ® Herbert A. Templeton Foundation ® KeyBank ¢ OCF Joseph E.
Weston Public Foundation ® Oregon Arts Commission ® Oregon Screen Impressions

Portland Center Stage ¢ Portland Youth Philharmonic ¢ Rose E. Tucker Charitable Trust

The Meyers Foundation ® The Stimson-Miller Foundation ® Trust Management Services, LLC
U.S. Bank/U.S. Bancorp Foundation ® Young Audiences, Inc ® Anonymous

The Autzen Foundation ¢ Ball Janik LLP ¢ Columbia Sportswear ¢ Con-way ¢ Leotta Gordon
Foundation ®* HW. Irwin & D.C.H. Irwin Foundation ¢ The The Jackson Foundation ¢ Leupold
& Stevens Foundation ® Norris, Beggs & Simpson ® NW Children’s Theatre ® Oregon Ballet
Oregon Children’s Theatre ® OSU Foundation ¢ Pacific Power Foundation

Perkins & Company, P.C. ¢ Phileo Foundation ® Harold & Arlene Schnitzer CARE Foundation
Tumac Lumber Company Fund of The Oregon Community Foundation ® Umpqua Bank
University of Oregon Foundation ® Work for Art, including contributions from hundreds of
employees at companies throughout the Portland metropolitan area

Daniel & Kim Agnew ¢ John & Christina Blackwell ® Debi Bradway ¢ John Branam

Ric Carey * Mike & Kathren Cavanaugh ¢ Cheryl Cebula ¢ Elizabeth Cebula ¢ Mary Clark
Dr. Suzanne Cusick ® Dr. Albert Davidian ¢ Dr. Michael Davis ® Matthew Felton

Barkley Hedinger ¢ J. Clayton & Sudee Hering * Kiki Hillman ¢ Greg & Mary Hinckley
Gretchen Holce ®* Howard & Sherri Houston ¢ Christian & Annette Joly ® Heather Killough
Julie Kuni ® Marc Lintner & Gary Maffei ® Michael Magaurn ¢ Page & Lynn Mesher

Robin Mesher ¢ Eli Morgan ¢ Gail & Bob Perkins ® James & Theresa Piro ¢ L. Jan Robertson
Judy Rompa ® Doug & Marie VerMeer ¢ Paula Wight

JOIN US IN MAKING A DIFFERENCE

CONTACT US AT YA-OR.ORG
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2011-2012 Board of Directors Current Staff

Kathren Cavanaugh Denis Hickey
President Executive Director
. Miriam Budner
Debi B
ebi Bradway Artist Programs Manager
Cheryl L. Cebula Christi Crowley
Dr. Suzanne Cusik Development Coordinator
. James Evans
Barkley Hedinger The RBI Implementation Assistant
Kiki Hillman Josephine Kuever
Robin Mesher School Liaison

Briana Linden

L. Jan Robertson The RBI Implementation Coordinator
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Judy Rompa Debra Love
Paula Stewart Wight Sodnllics
David Meesenburg
Al Davidian - President 2010-2011 Run For The Arts Liaison
Carin Rosenberg
\ | / The RBI Implementation Manager
) // Young Allison Tigard
” - 2 Arts for Learning Program Manager
7oy = Audiences
Arts for Regional Arts &
Learnin 20 E LA
8 Culture Council
Oregon & SW Washington - .‘ )
1220 SW Morrison St #1000
Portland, OR 97205 I i |
503-225-5900 . OREGON ARTS

WWW.ya-or.org forArt COMMISSION




